CROPS 15

CROPS: Acreage, Yield, Production, Price, and Value, Minnesota, 2001-2005

Crop Acreage Acreage Yield Per Production Marketing Year Farm Value of
Year Planted Harvested Harvested Acre Average Price 1/ Production
Corn for Grain 2/

------ 1,000 Acres------ Bushels 1,000 Bushels Dols. Per Bu. 1,000 Dols.
2001 6,800 6,200 130.0 806,000 1.90 1,531,400
2002 7,200 6,700 157.0 1,051,900 2.15 2,261,585
2003 7,200 6,650 146.0 970,900 2.35 2,281,615
2004 7,500 7,050 159.0 1,120,950 1.94 2,174,643
2005 7,300 6,850 174.0 1,191,900 1.75 2,085,825

Corn for Silage

------ 1,000 Acres------ Tons 1,000 Tons
2001 -- 500 14.0 7,000 -- --
2002 -- 400 17.0 6,800 -- --
2003 -- 475 14.0 6,650 -- --
2004 -- 400 16.0 6,400 -- --
2005 -- 400 16.0 6,400 -- --

Soybeans

------ 1,000 Acres------ Bushels 1,000 Bushels Dols. Per Bu. 1,000 Dols.
2001 7,300 7,200 37.0 266,400 4.32 1,150,848
2002 7,200 7,100 43,5 308,850 5.42 1,637,967
2003 7,500 7,450 32.0 238,400 7.26 1,730,784
2004 7,300 7,050 33.0 232,650 5.90 1,372,635
2005 6,900 6,800 45.0 306,000 5.45 1,667,700

Oats

------ 1,000 Acres------ Bushels 1,000 Bushels Dols. Per Bu. 1,000 Dols.
2001 300 210 60.0 12,600 1.53 19,278
2002 420 265 56.0 14,840 1.65 24,486
2003 350 265 71.0 18,815 1.39 26,153
2004 310 190 70.0 13,300 1.31 17,423
2005 310 205 62.0 12,710 1.45 18,430

Barley

------ 1,000 Acres------ Bushels 1,000 Bushels Dols. Per Bu. 1,000 Dols.
2001 160 145 55.0 7,975 1.70 13,558
2002 190 150 41.0 6,150 2.62 16,113
2003 190 170 75.0 12,750 2.52 32,130
2004 130 115 68.0 7,820 2.22 17,360
2005 125 90 43.0 3,870 1.95 7,547

1/ Marketing year average prices received by farmers are based on monthly prices weighted by monthly marketing. Marketing year periods, by
crop, are October-September for corn; September-August for soybeans, July-June for oats and barley. Prices do not include allowance for CCC
loans outstanding, purchases by the government, or deficiency payments. Price for latest year shown is preliminary. It includes an allowance for
marketings from December through the remainder of the marketing year.

2/ Acreage planted to corn is for “all purposes”.
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