
TROUT
New York trout producers sold a total of 130,000 pounds of trout 

valued at $540,000 during the 12 months ending December 31, 2006. 

Total liveweight pounds of production, which includes food-size fi sh, 

stockers, and fi ngerlings, were down 2 percent from a year ago while 

total dollar value of sales was 7 percent above last year. 

The 2006 output included 72,000 pounds of food-size trout  averaging 

$3.79  per  pound  in  value,  50,000  pounds  of  stocker  trout  

averaging  $3.98 

per pound and 8,000 pounds of fi ngerlings 

averaging $339.00 per 1,000 fi sh. 

Food-size fi sh averaged 1.0 pound in 

weight, while stockers averaged .40 

pound.  Total weight of food-size 

trout sold was down 13 percent from 

2005. Total weight of stocker trout 

was up 8 percent. 

 Table 69.  TROUT:  Sales by Number, Liveweight, and Value, New York, 2002-2006

Item Unit 2002 2003 2004 2005 2006

FOODSIZE TROUT SOLD
Number of head (1,000)     90  160     90    80      70
Liveweight pounds (1,000)     90  169     87    83      72
Total dollar value (1,000)   327  487   262  251   273
Average weight per fi sh lb.   1.0   1.1   1.0   1.0   1.0
Average price per pound $ 3.63 2.88 3.01 3.03 3.79

STOCKER TROUT SOLD
Number of head (1,000)   120   145   105   115   120
Liveweight pounds (1,000)     48     53     38     46     50
Total dollar value (1,000)   198   289   179   207   199
Average weight per fi sh lb.    .40    .40    .40   .40    .40
Average price per pound $ 4.13 5.45 4.70 4.49 3.98

FINGERLING TROUT SOLD
Number of head (1,000)   180     70   110   110   200

Liveweight pounds (1,000)      6      2       3       3       8

Total dollar value (1,000)    42     21    37     49     68

TOTAL TROUT SOLD
Number of head (1,000)   390   375   305   305  390

Liveweight pounds (1,000)   144   224   128   132   130

Total dollar value (1,000)   567   797   478   507   540

NUMBER OF PRODUCERS
(Selling trout January 1 following year)     39     40     37     36 34
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Table 70.  TROUT:  12” or Longer Foodsize Sales by Outlet, Number and Percent of Total Sold,
New York, 2002-2006

Year
Number
of Fish

Sales Outlet

Live
Haulers

Fee and
Recreation

Direct to
Consumers

Government 
Agencies

Other 
Producers

Restaurant
or

Retailers
Other

1,000 Percent

2002   90   * 26 37 * *   4 33

2003 160 48 19 16 * * 12   5

2004   90   * 48 16 * *   3   8

2005   80   * 51 39 * *   3   *

2006   70   * 22 17 1 1   * 26

*  Less than one percent or not disclosed.

Table 71.  TROUT:  6”-12” Stocker Sales by Outlet, Number and Percent of Total Sold,
New York, 2002-2006

Year
Number
of Fish

Sales Outlet

Live
Haulers

Fee and
Recreation

Other
Producers

Government
Agencies

Other

1,000 Percent

2002 120 13 39   * * 29

2003 145 30 25   * * 26

2004 105   * 41   * * 36

2005 115   * 65   * *   *

2006 120   * 52   * * 34
 

*  Less than one percent or not disclosed.

Table 72.  TROUT:  Number Lost by Cause,
New York, 2002-2006

Year
Cause of Loss

Disease
Theft/

Vandalism
Drought Flood Predators Other

Total
Losses

1,000

2002 74 * 12   *  18   * 130

2003 25 *   *   * 50   * 102

2004 15 *   *   * 28   * 105

2005   5 *   *   * 11   *   22

2006 23 *   * 25 20 32 100

*  Less than one percent or not disclosed.
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