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VEGETABLE CROP SUMMARY:  ACREAGE, YIELD, PRODUCTION & VALUE 
INDIANA, 2006-2010  

Year 

Acreage 
Planted 

All 
Purposes 

Acreage 
Harvested 

Yield 
Per 

Harvested 
Acre 

Production 
Price 
Per 

Unit 1/ 

Value of 
Production 

  Acres  Thousands Dollars Thousand Dollars 
Cantaloupe for Fresh Market (Cwt.)

2006 2,400 2,200 175 385 15.20 5,852
2007 2,400 2,300 180 414 16.20 6,707
2008 2,400 2,300 200 460 19.80 9,108
2009 2,400 2,200 210 462 15.00 6,930
2010 2,400 2,300 170 391 15.80 6,178

Cucumbers for Processing (Tons)
2006 1,600 1,600 4.44 7.10 312.00 2,215
2007 1,700 1,700 4.30 7.31 348.00 2,544
2008 1,700 1,700 4.30 7.31 350.00 2,559
2009 1,500 1,500 6.41 9.62 366.00 3,521
2010 1,500 1,200 6.25 7.50 366.00 2,745

Snap Beans for Processing (Tons)
2006 5,600 5,300 3.18 16.86 193.00 3,249
2007 5,300 5,000 3.15 15.77 200.00 3,158
2008 5,300 4,500 3.11 13.98 212.00 2,959
2009 4,600 4,400 3.56 15.65 209.00 3,277
2010 5,600 5,500 3.09 17.00 284.00 4,824

Sweet Corn for Fresh Market (Cwt.)
2006 5,700 5,200 62 322 23.80 7,664
2007 5,800 5,400 85 459 22.90 10,511
2008 5,800 5,400 70 378 31.00 11,718
2009 6,400 6,100 69 421 40.00 16,840
2010 6,800 6,500 92 598 24.00 14,352

Tomatoes for Fresh Market (Cwt.)
2006 1,200 1,000 110 110 67.00 7,370
2007 1,100 1,000 150 150 81.00 12,150
2008 1,000 900 160 144 94.00 13,536
2009 1,000 800 150 120 80.00 9,600
2010 1,000 900 120 108 78.00 8,424

Tomatoes for Processing (Tons)
2006 8,000 7,800 28.91 225.50 89.60 20,205
2007 8,500 8,400 35.00 294.00 94.00 27,636
2008 9,000 8,300 30.00 249.00 100.00 24,900
2009 9,800 9,800 32.79 321.34 113.00 36,311
2010 9,600 9,600 21.40 205.44 105.00 21,571

Watermelon for Fresh Market (Cwt.)
2006 7,500 7,400 370 2,738 9.50 26,011
2007 7,500 7,400 360 2,664 7.60 20,246
2008 7,500 7,200 380 2,736 9.90 27,086
2009 7,700 7,400 355 2,627 9.00 23,643
2010 7,300 7,100 400 2,840 11.40 32,376

1/  Price for latest year shown is preliminary.  It includes an allowance for marketings from December through the 
     remainder of the marketing year. 

 


