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Milk Production and Disposition: Iowa and U.S. 

Year 
Total Production of 

Milk1 

 
Milk Used where Produced 

 
 

Milk  
Marketed by 
Producers2 Fed to Calves1 

Used for Milk, 
Cream and Butter Total 

 (million pounds) (million pounds) (million pounds) (million pounds) (million pounds) 

IOWA      
2001 3,785 30 11 41 3,744 

2007 4,278 17 3 20 4,258 
2008 4,319 20 2 22 4,297 
2009 4,379 18 2 20 4,359 
2010 4,352 14 1 15 4,337 
2011 4,347 11 1 12 4,335 

UNITED STATES 
    

2001 165,332 1,036 173 1,209 164,123 

2007 185,654 952 137 1,089 184,565 
2008 189,982 942 124 1,066 188,917 
2009 189,334 899 112 1,011 188,322 
2010 192,848 878 107 985 191,863 
2011 196,245 885 100 985 195,260 

 1 Excludes milk sucked by calves. 
 2 Milk sold to plants and dealers as whole milk and equivalent amounts of milk for cream. Includes milk produced by  
    dealers’ own herds and milk sold directly to consumers. Also includes milk produced by institutional herds. 
 
  
Cash Receipts and Gross Producer Income: Iowa and U.S. 

`Year 

Combined Marketings of 
Milk and Cream Value of Milk 

Consumed 
where 

Produced2 
Gross Producer 

Income3 
Returns per 

100 lbs.1 
Cash 

Receipts 
  (1,000 dollars) (1,000 dollars) (1,000 dollars) 

IOWA 
    

2001 14.70 550,368 1,617 551,985 

2007 19.10 813,278 573 813,851 
2008 18.50 794,945 370 795,315 
2009 13.20 575,388 264 575,652 
2010 16.50 715,605 165 715,770 
2011 20.50 888,675 205 888,880 

UNITED STATES    

2001 15.04 24,685,667 26,269 24,711,936 

2007 19.21 35,453,399 27,073 35,480,472 
2008 18.45 34,849,113 23,743 34,872,856 
2009 12.93 24,338,642 15,295 24,353,937 
2010 16.35 31,367,282 18,269 31,385,551 
2011 20.25 39,532,545 20,986 39,553,531 

 1 Cash receipts divided by milk in combined marketings. 
 2 Value at average returns per 100 pounds of milk in combined marketings of milk and cream. 
 3 Cash receipts from marketings of milk and cream plus value of milk used for home consumption. 
 
 
 
 




